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(poHIA OLIEHOYHBIX CPEACTB MO YUeOHOM JTUCHMIIHHE
HpO(l)eCCI/IOHaHLHBIe KOMMYHHKAIIMHM Ha MTHOCTPAHHOM A3BIKC

[lepeyenr KOMIeTEHINH (9JIEMEHTOB KOMIIETCHIIUM), POPMUPYEMBIX B PE3YIbTATE
OCBOEHHMS Y4EOHOM TUCUHUILITUHBI (MOIYJIS)

Kon Drtanbl
No | OHTPOAH CI)opMmepomcau KonTpoanpyeMsblie TeMbl y4eOHOI opsrapos
o/ | Pyemoi KOHTPOJIHPYeMOii i — BaHHs
KOMIIeTeH KOMMeTEeHIHH (cemecTp
HHH H3y4eHHsl)
1 | VK4 Criocoben Tema 1. A Few Concepts of Market Economy. 1
OPUMEHATD Tewma 2. Understanding Capital and Profit. 1
COBpPEMEHHbIE Tema 3. Presentation of Accounting 1
KOMMYHHKaTUBHBIE | Information.
TEXHOJIOTHH, B TOM | Tema 4. Management. 1
9HCIIC Ha Tema 5. Marketing. 1
MHOCTPaHHOM (BIX) | Tema 6. Sources of Finance. 1
s3bIKe (ax), IS
aKaJIeMU4eCKOro
npogeccuoHaIbLHOTO
B3aUMO/ICICTBHUS




Iloka3aTenu u KPUTCPHUHU OICHUBAHUA KOMHCTCHHHﬁ,
OIIHCAHHC IIIKAJ OLICHUBAHUA

Kon
KOHTPOJIH Kourpoinpyemsie | HaumenoBanue
Ne z Iloka3aTenb oueHNBaAHUSA i
pyemoii TeMbl y4eOHOii OLIECHOYHOI 0
n/n (3HAHUS, YMEHUS, HABBIKH)
KOMIIeTeH AUCHHUTLIAHBI cpencTrBa
HH
1 | YK-4 3HaTh: Tema 1. KOHTpPOJIbHAs
OCHOBHBIE [TPUHIIMIIBI ¥ [TpaBUIIa eJI0BOM, | Tema 2. pabota
aKaJleMH4ecKoil U npoeccHOHAIBLHON Tema 3.
3THKHU; OCHOBHBIE CPE/ICTBA Tema 4.
MH()OPMaIIMOHHO-KOMMYHHUKAIIMOHHBIX Tema 5.
TEXHOJIOTHIA. Tema 6.

Ymern:

TPaMOTHO, YETKO M JIOCTYITHO U3JIararh B
MICbMEHHOU W/WIH YCTHOM (popMe HAyIHYIO
U npoeccHoHaIBbHYIO HH(OPMAIIHIO Ha
MHOCTPaHHOM (-bIX) SI3bIKAX; CO3/1aBaTh
MICbMEHHBIE TEKCTHI O(HUIIAAIBEHO-
JIeJI0BOTO ¥ HAYYHOTO CTHJICH peun Ha
MHOCTPaHHOM (-bIX) SI3bIKAX MPU H3JI0KCHUH
npodeccrHoHaIbHBIX BOIPOCOB;
peIaKTUPOBaTh M KOPPEKTUPOBATh
o(uIHaIbHO- ICTOBBIC, HAYYHBIC U
npodeccroHaIbHBIE TEKCTHI Ha
MHOCTPaHHOM (-bIX) SI3BIKAX; UCIIOIB30BATh
COBpeMeHHbIe HH()OPMAIMOHHO-
KOMMYHHUKAIIHOHHbIE TEXHOJIOTHH JJIsI
aKaJIeMHIECKOT0 U MPO(eCCHOHATLHOTO
B3aUMO/IEHCTBHSI.

Baagern:

HaBBIKaMU 3 PeKTHBHOH YCTHOW 1
MTHChMEHHOW KOMMYHHKAIIUHU B TIpOIIecce
aKaJIeMHYEeCKOT0 U MPOo(hecCHOHATLHOTO
B3aMMO/ICHCTBHUS Ha HHOCTPAHHOM (-bIX)
A3bIKaX, B TOM UHCJIEe C HCTIONb30BaHUEM
COBPEMECHHBIX HH(POPMAITHOHHO-

KOMMYHHKaIlHOHHBIX TEXHOJIOI" 1117




@ oHBI OLIEHOYHBIX CPEICTB MO TUCIUTLIHHE
«IIpodeccrnonalbHble KOMMYHUKAIMHA HA HHOCTPAHHOM SI3BIKE»

1. Haiiautre B mpaBoil KOJIOHKE PYCCKHE IKBHBAJEHTbI AHTJIMHCKHX CJIOB H
CJIOBOCOYCTAHMMN:

1. business activities a. OMpeNeNATh MpodIemMy
2. the flow of goods b. n3ydenne peIHKa COBITA
3. consumer C. coOupaTh TaHHbIE

4. advertising d. oGoroiHas BRITOAA

5. mutual benefit €. CTOUMOCTD

6. pricing f. pexilama

7. to define the problem g. IeTIoBast IeITeIbHOCTh
8. storing h. morpedurens

9. to compile data 1. CKJIaIMpPOBaHUE

10. value J. IOTOK TOBAapOB

11. marketing research k. kanpKymsIus 11eH

12. vendor 1. mponagsern

1.1. Hanunmure TPaHCKPUINHUIO K CJI0OBAM H  CJI0BOCOYCTAHHUAM
ynpaxHeHust Nel, 3anoMHuTe UX.

2. IlepeBeauTe Ha pyccKHMd  s3bIK  BCTpeyalwmdecs B TeKCTe
HHTEPHAIMOHAJIbHBIE CJI0BA:

marketing, business, transporting, process, information, potential, problem, analyze,
results, operation, activity.

3. IIpoyTHTE TEKCT U BHINOJHUTE CJIEAYIOIINE 32 HUM YIIPAKHEHHS

MARKETING

1. Marketing is the performance of business activities connected with the flow of
goods and services from producers to consumers. Marketing includes the following
operations: transporting, storing, pricing and selling goods. The most important thing in
marketing is finding out who the customers are and what they want. Marketing is the
process of having the right product at the right time in the right place, the process that
brings mutual benefit to customers and vendors.

2. Transporting means carrying goods from the place of their production to the place
of their selling.

3. Storing is necessary because the consumer desires to buy goods without waiting.

4. Pricing involves the art of determining what price is the best.

5. Selling involves helping consumers to discover their needs. Marketers should inform
potential buyers of where goods can be bought and how much they cost.

6. Marketing research is also very important. The following are steps in marketing
research: defining the problem, collecting data, compiling data and analyzing the results,
advertising.

7. Marketing operations are very expensive and one should consider the value added
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through marketing. Marketing becomes too costly only when cost exceeds the value it
adds.

4. IlepeBeaure Ha PYCCKMHM A3BIK B MUCbMEeHHOU (hopMme ad3aubl 1 u 6.

5. Haiiaiure cOOTBETCTBYIOLIHME OTBETHI HA BONPOCHI U HANMUIUMTE UX B TOM
NOCJ1eI0BATEILHOCTH, B KOTOPOH 3a/1aHbI BOIIPOCHI:

Bompocsr

1. What is marketing?

2. What operations does marketing include?

3. What is the most important thing in marketing?

4. What are the main steps in marketing research?

OtBeThI
a. To find out who the customers are and what they want.
b. Defining the problem, collecting data, compiling data and analyzing the results.
c. The performance of business activities connected with the flow of goods from producers
to consumers.
d. Transporting, storing, pricing and selling goods.

6. 3akoH4YHTE NPEAT0KCHUSA, BLIOPAB COOTBETCTBYIOIIUN BADHAHT OKOHYAHHSA:

1. Transporting means ... . a) determining the best price;
2. Pricing is ... . b) helping consumers to discover their needs;
3. Selling involves ... . c) carrying goods from the place of their

production to the place of their selling.



Kpurtepuu u mkaJjia oieHMBaHMS 10 OLIEHOYHOMY CPe/ICTBY

cobecenoBanue (YCTHBIH/MMMCbMEHHBIH OMPOC)

MIkana
OLCHUBAHUSA

Kpurepuii onenuBanus

OTJINYHO

©)

OTBeT NOJHBIN U IPaBUIbHBII Ha OCHOBAHUU M3YYEHHOI0 MaTepualia. BeIIBUHYTbIE
HOJOXKEHNSI apryMEHTHPOBAaHBI M MJUIIOCTPUPOBaHbl IpUMepaMu. Marepuan
U3JI0KEH B ONPEICICHHON JIOTHYECKOH IMOCIIe0BaTeIbHOCTH, ¢ HUCIOIb30BaHUEM
HaYYHBIX TEPMHHOB; OTBET CAMOCTOATENbHBIN. OOyUaromuiics yBepeHHO OTBEYacT
Ha JIONOJIHUTEIbHbBIE BOIPOCHI.

XOPOILO

(4)

OTBeT NMOJHBIN M NMPaBUWIBHBIHN, MOATBEPXKIEH NPpUMEpaMH; HO UX 0OOCHOBaHHE He
apryMeHTHpoBaHO. Marepuan  HW3I0XKEH B ONPEJACICHHOW  JOrMYecKon
HOCJIEJOBATEILHOCTH, TPH 3TOM JOMYIIEHbl 2-3 HECYIECTBEHHbIE MOTPENIHOCTH,
UCIIpaBlieHHbIe MO0 TpeOOBaHUIO SK3aMeHaTopa. Marepuan HU3J0XKEH OCO3HaHHO,
CaMOCTOSITENIbHO, C HCIOJb30BaHMEM Hay4HBIX TepMHHOB. OOyyarommics
VCIIBITHIBAET HE3HAYUTENIbHbIE TPYJHOCTH B OTBETAX HA JONOJHHUTENbHbIE BOIIPOCHI.

YZIOBIICTBOPH-
TEIILHO

€)

OTBeT HeNOCTaTOYHO JOTMYECKU BBLICTPOEH, caMocTosATesleH. OCHOBHBIE ITOHSATHS
yIOTpeOJIeHBl IPaBUIBHO, HO OOHApyKHBaeTCS HEJOCTATOYHOE PpacCKpbITHE
TEOPETUYECKOr0  MaTepuaya.  BpiiBuraeMble  IMONOKEHUS ~ HENOCTATOYHO
apryMEHTUpPOBaHBl U  HE  IOATBEPKIEHBI  IIPUMEPAMH;  OTBET  HOCHUT
IpEUMYILECTBEHHO  ONMcaTeNbHBIM  XapakTep.  HayyHad  TepMHHOIOrHs
ucmosib3yerca  HemoctarouHo.  OOydaroImuiics  MCHBITBIBAET — JIOCTaTOYHBIE
TPYAHOCTHU B OTBETAX Ha BOIPOCHIL.

HEYOBJICTBOPU-
TCJIBHO

)

OTBeT HeJAOCTaTOYHO JIOTHYECKU BHICTPOEH, caMocTosiTeseH. OCHOBHBIE MOHSTHS
yIOTpeOJIICHB ~ HEMpaBWIbHO, OOHAPYKHMBAcTCA  HEIOCTATOYHOE  PacKphITHE
TEOPETUYECKOI0  MaTepuasla.  BplIBUraeMble  MOJNOXXEHUS  HEJIOCTaTOYHO
apryMEHTHpPOBaHbl M He IOJATBEPXKICHbl NpuMepamu; HaydHas TepMHHOJIOTHS
UCIOoNb3yeTcd  HepocTaTodHo. OOywaromuiics  HCHBITBIBACT — JOCTATOYHBIC
TPYAHOCTHU B OTBETAaX Ha BOIPOCHI.




Kpurepum u mkaJjia onieHMBaHNS 10 OLIEHOYHOMY CPE/ICTBY
MPOMEKYTOUYHBIN KOHTPOJIb (3a4€T)

XapakTepuCTHKA 3HAHUS NPeIMeTAa H OTBETOB

3ayersl

CryneHT riryboko M B IOJHOM 00BeMe BlajieeT MpPOrpaMMHBIM MarepuaioM. ['pamoTHO,
MCYepIbIBalONIe U JIOTHYHO €ro HM3JaraeT B yCTHOW WIM HmHcbMeHHOH dopme. Ilpu stom
3Hae€T PEKOMEHJOBAHHYIO JIUTEPATypy, MPOSBISET TBOPYECKHM IOAXOJ B OTBETaX Ha
BOIIPOCH! U NPABUIBHO OOOCHOBBIBACT MPUHATHIC PEIICHUS, XOPOIIO BIaJeeT YMEHUIMHU U
HaBbIKaMU IIPY BBIIOJIHCHUH ITPAKTHYECKHX 3a/1a4.

CTy,Z[eHT 3HACT IIpor paMMHBIfI Marepuall, rpaMOTHO U, IO CYTH, U3JIaracTt €ro B YCTHOﬁ nin
MNHCEMEHHOMN (bopMe, AO0MMyCKad HE3HAYUTCIIbHBIC HECTOYHOCTU B YTBEPXKACHUAX, TPAKTOBKAX,
OIIPCACIICHUAX U KAaTCTOPUAX NN HE3HAYHUTCIIbHOC KOJIMYCCTBO OIIIHOOK. HpI/I OTOM BJIaJACCT
HCO6XOI[I/IMBIMI/I YMCHUAMHA W HABbIKAMU IIPU BBIITOJHCHUH IPAKTHUYCCKUX 3a1ad.

CTyﬂeHT 3HAaeT TOJLKO OCHOBHOM apor paMMHBIﬁ Marepuall, A0oInyCcKacT HETOYHOCTH,
HCOOCTAaTOYHO YCTKHC @OpMy.HI/IpOBKI/I, HCIIOCJIICJOBATCIIbHOCTE B OTBCTAX, H3JJaracMbIX B
YCTHOﬁ WA MTMCbMEHHOMN (bOpMC. HpI/I 9TOM HEAOCTATOYHO BJIAACET YMCHHUAMU U HaBbIKaMU
ITpH BBITOJIHCHUHN ITPAKTUYICCKUX 3aJay. I[onycxaeT a0 30% omuboK B U3IaraeMbIX OTBETAX.

3a4TCHO

CTy,Z[eHT HE 3HACT 3HAYMTCIBHOM YacTH HIporpaMMHOTO MaT<pHalia. HpI/I 9TOM IOIIYCKacT
MNpUHIUIIHAJIIBHBIC OIIMOKH B JAOKa3aTejibCTBax, B TPaKTOBKE MOHSATHIA M KaTel"OpI/If/'I,
[IPOABIIACT HU3KYIO KYIBTYPY 3HaHHfI, HE BJIaie€T OCHOBHBIMH YMCHHUSIMHN U HaBbIKaMU IIPpU
BBITIOJTHCHUH MTPAKTUICCKUX 3aJaH. CTy,Z[eHT OTKAa3bIBACTCs OT OTBETOB Ha AOIIOJITHUTCIBHBIC
BOITPOCHI.

HC
3a4TCHO




JKCNePTHOE 3AKJII0YEHUE

IlpencraBnennsiidi GoHx oreHoYHBIX cpeAcTB (manee — POC) mo IUCIUIUIMHE
«IIpodeccuonanpHple KOMMYHHKAIMd Ha WHOCTPAHHOM  SA3BIKE» COOTBETCTBYET
TpedoBanusm OI'OC BO.

IIpennaraembie (GopMbl W CpEICTBA TEKYIIETO M TMPOMEKYTOYHOIO KOHTPOJIS
aIeKBaTHBI LEJIIM W  3aJadyaM  peaju3alid  OCHOBHOM  mpodeCCHOHATBHOU
00pa3oBaTeNIbHON MPOTpaMMBI 10 HanpapiieHUto nmoaArotroBku 38.04.01 DxoHoMuUKa.

OuieHOUYHbIE CpeACTBa JUIsl TEKYLIET0 KOHTPOJS YCIEBAEMOCTH, MPOMEXYTOUHOM
aTTECTAIMH TI0 UTOTaM OCBOSHHS JUCIUTIINHBI ITPEACTABICHBI B TIOJIHOM 00BEME.

Buael OneHOYHBIX CPEACTB, BKJIIOYEHHBIE B TMPEACTABICHHBIA (DOHJ, OTBEUAIOT
ocHOBHBIM TipuHITUTIaM (hopmupoBannst OC.

PaspabGoTanHbiii M MpeACTaBICHHBIA I dKCIEPTU3bI (DOHJ OIEHOYHBIX CPEJICTB
PEKOMEHAYEeTCsl K MCIOJIb30BAHUIO B MPOIECCe MOJArTOTOBKA MarvucTpPOB MO YKa3aHHOMY
HaIpPAaBJIEHUIO MOJTOTOBKH.

[Ipencenarens yueOHO-METOIUUECKOM
KOMHMCCUU AHTPALIUTOBCKOIO MHCTUTYTA
T€OCUCTEM U TEXHOJIOTHUH N.B. CaBuenko
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